












Applying the emda brand: campaigns, family and partners

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk

The emda logo can be ‘locked-up’
with the supporting ‘funded by’,
‘supported by’ or ‘delivered by’
text. 

These lock-ups can be used in 
either the linear or stacked
arrangements shown opposite.

Always use the locked logo
artwork available from the
Communications team. Do not
add the ‘funded by’, ‘delivered
by’, or ‘supported by’ text to the
logo yourself.

Always ensure that a minimum
clearance area is kept around the
entire lock-up, equivalent to the
distance measured from the 
x-height of the top line of the
logotype to the baseline of the
bottom line of the logotype. Make
sure the minimum size of the
logo meets the requirements set
out on page 13.

Linear arrangement

Stacked arrangement

funded by

delivered by
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On a photographic or coloured background:
DON’T reproduce the logo on a photographic background. DON’T
reproduce the full-colour logo on a coloured background (other
than the brand dark blue, see page 13). DO reverse the logo out of
a darkly coloured background. DO use the mono black logo on a
lightly coloured background. DON’T place the logo inside a white
block on dark backgrounds. 

Sizing/colour of elements:
DON’T separate the ribbon graphic from the logotype. DON’T use
the ribbon without the logotype. DON’T change the proportion of
the ribbon graphic to the logotype. DON’T change or alternate the
colours of the logotype. Always adhere to permitted colour 
variations listed and proportionally scale the logo.

Special effects:
DON’T distort the shape of the logo.  DON’T use glows or 
drop shadows. 

The logo should always remain clean and in proportion.

emda logo: dos and don’ts

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk



18

emda medium blueemda red

Colour usage: primary brand colours

Always adhere to the correct
emda brand colour breakdowns
when reproducing artwork.
When using the primary brand
colours in litho print where very
fine type or linework occurs,
use the Pantone colour to
ensure good registration. If this
is not possible, reproduce fine
lines or body text in black.

Tints of these colours should
not be used unless there is an
overwhelming design need,
and then they should only be
used sparingly. Do not fade or
merge the colours.

Whenever possible, create 
chromalin colour proofs of 
artwork before going to print 
to ensure colours are matched
accurately in production.

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk

emda dark blue

Pantone coated C Pantone 281 C Pantone 199 C Pantone 2935

Pantone uncoated U Pantone 281 U Pantone 199 U Pantone 2935

CMYK 4-colour process 100C 72M38K 100M 69Y 100C 50M

Digital RGB R0 G51 B102 R204 G20 B51 R0 G102 B153

Digital websafe #003366 #CC0033 #006699
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Colour usage: secondary colour palette 

Use the secondary brand colour palette as highlight colours in
headlines/sub-headings or small areas of colour. 

Try to select photography which reflects these hues. Always try to
illustrate projects using photography where possible and do not
create illustrations or bespoke artwork designs without discussing
with emda’s Communications team first.

Don’t use percentage tints of these colours. Always use them at 100%.
Do not fade or merge the colours.

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk

secondary purplesecondary cyan secondary magentasecondary greensecondary yellowsecondary orangesecondary grey

Pantone coated C Pantone 420 C Pantone 7409 C Pantone 7404 C Pantone 368 C Pantone 639 C Pantone 2593 C Pantone 225

Pantone uncoated U Pantone 420 U Pantone 7409 U Pantone 7404 U Pantone 368 U Pantone 639 U Pantone 2593 U Pantone 225

CMYK 4-colour process 15K 40M 100Y 10M 100Y 70C 100Y 90C 70C 100M 90M 5C

Digital RGB R226 G227 B227 R255 G153 B51 R255 G204 B51 R102 G204 B51 R0 G153 B204 R102 G51 B153 R204 G0 B153

Digital websafe #E2E3E3 #FF9933 #FFCC33 #66CC33 #0099CC #663399 #CC0099

emda medium blueemda redemda dark blue

Primary brand colours

Secondary colour palette
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Section 3: additional guidelines 
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For ERDF, RDPE and Solutions for Business projects

ERDF funded projects

For all ERDF funded projects, meeting the publicity requirements set by the
European Commission is part of the funding contract. Failure to publicise ERDF
support could result in you having to repay your grant so it is important that you
fully understand your responsibilities.

You can download the publicity toolkit from the Project Management section on
the ERDF website at www.eastmidlandserdf.org.uk or contact the ERDF Programme
Secretariat at emda for further guidance on 0115 947 1727 or
europeanenquiries@emd.org.uk

If your project has also received funding or support from emda you will need to
credit both ERDF and emda in your materials.

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk

Examples of signage
If your project has received funding from the European Regional
Development Fund (ERDF), Rural Development Programme for England
(RDPE) or is a Solutions for Business project there are specific
marketing and publicity guidelines that you must also follow.
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RDPE projects

RDPE funded projects

emda is delivering the socio-economic elements of the Rural
Development Programme for England (RDPE) 2007 – 2013,
funded by Defra and the European Union.

All marketing and publicity materials produced to promote an
RDPE funded project will need to acknowledge the support of
the fund correctly, including a description of the RDPE fund and
the logos of the funding organisations. This information is
available from emda’s RDPE team.

The RDPE team and emda’s Communications team will need to
approve all materials.

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk

(Standard plaque for RDPE projects — project name details must be added to
this standard information in all cases)
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Solutions for Business projects

Solutions for Business projects

If your project is part of the Solutions for Business (SfB) product
portfolio you need to adhere to SfB brand guidelines. This is a ‘product
brand’ not a brand attached to an organisation such as a delivery
partner. Your publicity materials should use the correct SfB brand using
only the agreed product portfolio name but also convey the
relationship between the product and delivery and funding
organisations.

The brand hierarchy is as follows:

1. Lead brand – Solutions for Business 
2. Product name – e.g. Manufacturing Advisory Service (MAS)
3. Permitted partner logos – e.g. MAS East Midlands, emda, ERDF

emda’s Communications team can provide more detail of the SfB
guidelines, and will also need to approve all materials produced.

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk
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Accessibility, sustainability and monitoring communications

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk

Accessibility

Making information accessible to the whole East Midlands community is important to us and we therefore ask all partners to consider:

• Any need to make publications available in alternative formats on request
• Using a minimum 12pt font size or making large print versions available where this is not possible
• Proofing materials to make sure the language used is appropriate for the intended audience 
• Ensuring any images used represent all groups in the community in a positive and non-stereotypical way
• Making websites accessible – further guidelines for online materials are available from the

Communications team.  

Sustainability

Partners are encouraged to make sure that publicity materials are ethically and sustainable sourced. emda has a panel of approved print
suppliers, that our other suppliers are encouraged to use. All suppliers and partners are encouraged to use printers with EMAS, FSC,
BS8555 or ISO4001 certification. For a list of printers on emda’s supplier panel please contact the Communications team.

Monitoring communications activity 

Compliance with these guidelines is an important part of your contract/grant confirmation and we will be looking for appropriate
recognition of emda in your publicity materials as part of our monitoring process. Please keep a record of all materials you produce.

We would also like you to record any media coverage, event attendance, website hits, advertising/direct mail response rates and such like, to
monitor the results and success of your promotional activity. In your funding agreement such monitoring activity may be a condition within
your contract.
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Toolkit: disk artwork

If you require a copy of the emda
logo artwork disk, please contact the

Communications team.

If you have any questions about these guidelines, please contact emda’s Comms team on 0115 988 8509 or communications@emd.org.uk

Disk contents

The disk included here contains artwork for the following:

1. Main emda logo (cmyk, spot colour and mono)

2. ‘Funded by’ logo options – colour/mono/stacked and linear

3. ‘Delivered by’ logo options – colour/mono/stacked and linear

4. ‘Supported by’ logo options – colour/mono/stacked and linear

5. Curve graphic artwork

6. Word document of ‘notes to editors’ for press releases
(see page 9)

7. A pdf of this document.

If a disk is not included or if you require different versions of the
logo please contact the Communications team.

East Midlands Development Agency
Apex Court, City Link, Nottingham NG2 4LA.

Marketing and
publicity guidelines is

printed on
80% recycled paper



We’re here to help

If you have any questions about these guidelines, 
please contact emda’s Communications team
on 0115 988 8509 
or communications@emd.org.uk




